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Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Logo Color

Logo Placement

Unacceptable Use

Logo on Products

The Kensington Logo is a 
registered trademark of ACCO 
World Corporation. Use of the 
logo must be in accordance 
with the guidelines contained 
within this manual. Use of the 
Kensington logo by agents, 
brokers, or any person, orga-
nization, or corporation other 
than ACCO World Corporation 
or its operating companies 
is strictly prohibited without 
prior written permission from 
ACCO World Corporation.

The Kensington trademark 
has been registered with the 
US Patent and Trademark 
Office. In order to protect 
Kensington’s legal rights in 
the trademark, the federal 
registration indicator “®” 
must appear with the Kens-
ington trademark on all mar-
keting applications within the 
US. For use of the Kensington 
trademark outside the US, 
please contact Kensington’s 
legal department.

2.2

This graphic standards manual outlines the core 

brand elements that communicate Kensington’s 

brand identity. Consistent use of the graphic 

elements outlined in this manual will underscore 

our commitment to Kensington’s strategic direc-

tion, and contribute to enhanced public percep-

tion of our company worldwide.

Brand Positioning: For the essential computer 

user who seeks comfortable and productive 

tools to use at the office, in the home, or on the 

move, Kensington is the brand of computer ac-

cessories that delivers simple, intelligent prod-

ucts, with style and value, to help them do their 

work in a more enjoyable manner.
> Download Logo

Welcome

All registered and unregistered trademarks in this Graphic Standards Manual are 
the property of ACCO World Corporation unless otherwise expressly indicated. 
©2003 Kensington Technology Group, a division of ACCO Brands, Inc. All rights reserved.

http://www.styleguide.kensington.com/docs/Kensington_Logo.zip
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Kensington is a division of ACCO Brands, Inc. 

The ACCO Brands logo is required on all 

Kensington stationery, business cards, print and 

electronic advertising, collateral, sales materi-

als and packaging. It must appear red and black 

in four-color process printing. It prints black in 

black and white applications only. Always use 

available set sizes from 1/4” to 1” in width. 

Use a reasonable size, keeping it subordinate to 

the Kensington logo at all times. The preferred 

position is the lower right corner; the lower left 

corner is acceptable in some applications.

> Download ACCO Guidelines

> Download ACCO Logo

ACCO Brands, Inc.

2.3

Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Logo Color

Logo Placement

Unacceptable Use

Logo on Products

http://www.styleguide.kensington.com/docs/acco_guidelines.pdf
http://www.styleguide.kensington.com/docs/acco_logo.zip
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The Kensington logo identifies our company by 

name in specially drawn letterforms that have 

been carefully proportioned and letter-spaced. 

The most identifiable feature of the logo is the 

proprietary ligature between the “g” and the “t”,  

which represents human connection and inter-

action with the digital environment. The Kens-

ington logo must never be altered or changed 

in any way. The Kensington logo must never be 

typeset. Use only approved reproduction art

downloaded from this site or obtained from 

the Kensington marcom department. See legal 

notice, page 2.2 for trademark symbol ® guide-

lines.

The Logo

2.4

Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Version A 

Version B

Logo Color

Logo Placement

Unacceptable Use

Logo on Products �����������������

Version A

Version B

There are 2 versions of the 

Kensington logo. Version A 

contains only the Kensington 

wordmark. Version B contains 

the Kensington wordmark 

and the tagline “smart made 

simple”.

The attached table outlines 

usage guidelines for both 

logo versions

> Download Table (PDF) 

http://www.styleguide.kensington.com/docs/when_to_use.pdf
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Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Version A

Version B

Logo Color

Logo Placement

Unacceptable Use

Logo on Products

Large Logo Size
When presented positive the Kensington logo prints 
in Kensington Blue. When reversed out of an ap-
proved Kensington color, the Kensington logo knocks 
out to white.

Small Logo Size
Use this logo no smaller than 1.25 inches. Use same 
character styling as in large logo size (see above).

Minimum Logo Size
Use this logo when presented below 1.25 inches. 
Logo should not be shown below .75 inches. 

Version A

> Download Logo

http://www.styleguide.kensington.com/docs/Kensington_Logo.zip
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Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Version A

Version B

Logo Color

Logo Placement

Unacceptable Use

Logo on Products

�����������������

Large Logo Size with Tag Line
When presented positive the Kensington logo prints 
in Kensington Blue and the tag line prints in Kens-
ington Dark Grey. When reversed out of an approved 
Kensington color, both the Kensington logo and the 
tagline knock out to white.

Minimum Logo Size with Tag Line
Use this logo no smaller than 1.25 inches. Use same 
character styling as in large logo size (see above).

Minimum Logo Size no Tag Line
Use this logo when presented below 1.25 inches. 
Note: tag line does not appear when logo is less than 
1.25 inches. Logo should not be shown below .75 
inches.

�����������������

Version B

> Download Logo

http://www.styleguide.kensington.com/docs/Kensington_Logo.zip
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The examples demonstrated on this page 

represent the only authorized colors for use 

with the Kensington logo. The Kensington 

logo must appear in Kensington Blue and the 

tagline must appear in Kensington Dark Grey 

on a white backround whenever possible. If 

Kensington Blue is not available, the Kensington 

logo may appear in black.

In applications where the Kensington logo 

is reversed out of a solid background, the 

Kensington logo must appear in white. The 

preferred color backgrounds for use with the 

white Kensington logo are Kensington Blue and  

Kensington Cyan. When printing in black and 

white, 100% Black may be used, or 65% Black 

 to represent a dark grey.

> Download Logo

Authorized Appearance

Kensington Blue and Kensington Dark Grey

100% Process Black

Reverse Applications

2.7

Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Logo Color

Logo Placement

Unacceptable Use

Logo on Products
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Kensington Blue

Kensington Cyan

100% Process Black

65% Process Black

http://www.styleguide.kensington.com/docs/Kensington_Logo.zip
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In order to maintain visual integrity, a 

minimum clear space equal to the height of the 

lowercase letters (or the x-height), as indicated 

by the “x” measurement, must be maintained 

around the Kensington logo. Whenever possible 

the clear space should be larger. The Kensington 

logo should never appear crowded or obscured 

by distracting elements such as typography, 

illustration, photography or the trim edge of 

a printed piece.

The Kensington logo should be placed in the top 

left corner with sufficient clear space, leaving it 

uncluttered and easy to identify.

> Download Logo

Clear Space Logo Placement

2.8

Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Logo Color

Logo Placement

Unacceptable Use

Logo on Products
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2x

2x

x

2x 2x

x
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x x

Logo with Tagline Logo without Tagline

Preferred Preferred

Alternate Alternate

http://www.styleguide.kensington.com/docs/Kensington_Logo.zip
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Consistent and correct use of the Kensington 

logo is essential to protecting and maintaining 

our trademark rights. Examples of incorrect 

usage, which must be avoided, are shown 

on this page. Inconsistent application of the 

Kensington logo dilutes perceived brand quality, 

degrades brand awareness and is therefore 

unacceptable.

Unacceptable Use

Mouse.Buya

Do not outline the logo.

Do not show the logo in colors other than 
those specified in the Logo Color page.

Do not contain the logo in a shape.

Do not use the logo with additional type
or in text copy.

Do not position the logo at an angle.

Do not place the logo over a pattern, 
photography, or texture of any kind.

Do not reverse the logo out of colors 
other than Kensington Blue, Kensington Cyan, 
Kensington Dark Grey, or Black.

Do not use the logo in conjunction with 
any other symbols or logos.

2.9

Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Logo Color

Logo Placement

Unacceptable Use

Logo on Products
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The logo on a product is a more permanent fix-

ture in the users’ life and need not be as promo-

tional in nature. In these applications, the logo 

may take on a subtle character, integrating with 

the color and texture of the material. 

    Depending on the surface material, the logo 

may be cast in metal, formed in plastic, stamped 

into leather, debossed (pressed into a surface), 

embossed (pushed out of a surface), etched 

and filled with enamel, or silk-screened.

When selecting an application, consider the use 

and durability of the material and the wear of 

the logo. For example, debossing the logo where 

dirt or oil might gather could create a negative 

association with the brand.

> Download logo for use on products

Logo on Products

2.10

Trademark Standards

Welcome

ACCO Brands, Inc.

The Logo

Logo Color

Logo Placement

Unacceptable Use

Logo on Products

http://www.styleguide.kensington.com/docs/logo_on_products.zip
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The Kensington color palette shown on this 

page has been coordinated to work with 

Kensington Blue. Each of these colors has 

been selected for both its ease-of-printing 

and its effectiveness in communicating 

Kensington’s brand identity.  These colors 

should always be your first choice in any 

applications where color predominates.

Kensington Colors

Graphic Standards

Kensington Colors

Color Formulas

Kensington Arcs

Graphic Elements

Typography

Photography

Kensington Blue

3.2

Cyan Lime Red Gold Dark Grey Light Grey

Dark Blue Dark Green Orange Light Blue Silver

Secondary Kensington Color Palatte

Primary Kensington Color Palatte
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To maintain the integrity of the Kensington 

brand, it is essential that the color palette be 

consistently applied across all media. Use this 

chart to specify Kensington colors for print, 

digital media and textiles.
The colors shown on this page and throughout these guidelines have not been evaluated 
by PANTONE, Inc. for accuracy and may not match the PANTONE Color Standards. Refer to 
the current edition of the PANTONE Color Formula Guide for accurate colors.  Pantone® 
is a registered trademark of Pantone, Inc.. Toyo is a registered trademark of Toyo Ink Manu-
facturing Co. Ltd..

Color Formulas

3.3

Graphic Standards

Kensington Colors

Color Formulas

Kensington Arcs

Graphic Elements

Typography

Photography Light Grey 430 430 CF0793 C=6 M=0 Y=0 K=47 R=127 G=135 B=139 999999 1118

Dark Grey 432 432 CF1008 C=23 M=0 Y=0 K=79 R=41 G=49 B=51 333333 1041

Gold 1235 116 CF0178 C=0 M=29 Y=91 K=0 R=231 G=193 B=56 ECB941 1069/1125

Red CF0071 C=0 M=91 Y=76 K=0 R=195 G=52 B=62 CF4044 1307

Lime 382 381 CF0221 C=35 M=0 Y=100 K=0 R=153 G=204 B=0 99CC00 1248

Cyan CF0383 C=100 M=0 Y=0 K=0 R=0 G=153 B=255 0099FF 1295

Kensington Blue 293 293 CF0435 C=100 M=56 Y=0 K=0 R=0 G=51 B=204 0033CC 1177

Pantone®
Coated

Pantone®
Unoated

Toyo®
Inks

CMYK
(4-Color Process)

RGB
(Web)

Web-Safe
Colors

Embroidery
Thread Colors

Process
Cyan

Process
Cyan               

185 185

Silver Metallic 877 877 CF0785 C=0 M=0 Y=0 K=40 R=170 G=170 B=170 A6A8AA 1011

Light Blue 279 297 CF0396 C=49 M=1 Y=0 K=0 R=163 G=205 B=240 92CCF2 1132

Orange CF0145 C=0 M=48 Y=95 K=0 R=219 G=158 B=45 E19636 1278

Dark Green 347 354 CF0281 C=100 M=0 Y=86 K=3 R=41 G=155 B=91 2E9F64 1280

Dark Blue CF0450 C=100 M=95 Y=0 K=3 R=55 G=34 B=121 30398D 1167

151 151

430

0722735



Intro   Trademark   Graphic Standards   Packaging   Collateral

The Kensington arcs are  formed by cropping 

sections of overlapping circles. Make certain 

to always use perfect circles –never ovals or ran-

dom curves. Use of the Kensington arcs is not 

mandatory. The Kensington arcs are used in ap-

plications that are promotional in nature where 

attention-getting splashes of color are appro-

priate. These applications may include packag-

ing, direct mail, advertising, sales presentations, 

signage and e-commerce. The arcs may not be 

appropriate on business papers and stationery 

where a more austere image is desirable.

Important! The arc may only be used in applica-

tions where the top and both the left and right 

sides bleed off the edges of the printed piece. 

Consult page 3.10, Unacceptable Uses, before 

proceeding.

The Kensington Arcs

Square Format Vertical Format

Horizontal Format

3.4

Graphic Standards

Kensington Colors

Kensington Arcs

Square Format

Vertical Format

Horizontal Format

Arc Colors

Applying Photography

Unacceptable Uses

Graphic Elements

Typography

Photography
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Vertical Arc
ends between 
220° and 225° on 
a perfect circle

Horizontal Arc
ends between 
5° and 10°on a 
perfect circle 

Use this format if your application is close to 

being a square. Arrange the circular arcs so 

that a 60% to 40% relationship is maintained at 

the top of the package. X equals the height of 

the lower case “n”. The Kensington logo must 

always be placed in the upper left corner and is 

1/8 the height of the white area.

Square Format

60%

8x

1x

40%



x

1x

Horizontal Arc
starts between 
346° and 341° on 
a perfect circle

Vertical Arc
starts between 305° and 
310° on a perfect circle

No Copy
Margin

3.5

Graphic Standards

Kensington Colors

Kensington Arcs

Square Format

Vertical Format

Horizontal Format

Arc Colors

Applying Photography

Unacceptable Uses

Graphic Elements

Typography

Photography
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Horizontal Arc
starts between 
335° and 340° on 
a perfect circle

Vertical Arc
ends between 
205° and 210° on 
a perfect circle

Horizontal Arc
ends between 
5° and 10°on a 
perfect circle 

Use this format if your application is relatively 

vertical in orientation. Arrange the circular arcs 

so that a 65% to 35% relationship is maintained 

at the top of the package. X equals the height 

of  the lowercase “n”. The Kensington logo must 

always be placed in the upper left corner and is 

1/8 the height of the white area.

Vertical Format

Vertical Arc
starts between 305° and 
310° on a perfect circle



1x

1x

8x x

65% 35%

No Copy
Margin

3.6

Graphic Standards

Kensington Colors

Kensington Arcs

Square Format

Vertical Format

Horizontal Format

Arc Colors

Applying Photography

Unacceptable Uses

Graphic Elements

Typography

Photography
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Vertical Arc
ends between 
205° and 210° on 
a perfect circle

Horizontal Arc
ends between 
5° and 10°on a 
perfect circle 

Use this format if your application is relatively 

horizontal in orientation.  Arrange the circular 

arcs so that about a 65% to 35% relationship is 

maintained at the top of the package. X equals 

the height of the white area at left. The height 

of the lower case “n”. The Kensington logo must 

always be placed in the upper left corner and is 

1/4 the height of the white area.

Horizontal Format

Horizontal Arc
starts between 
335° and 340° on 
a perfect circle

Vertical Arc
starts between 300° and 
305° on a perfect circle

1x

1x

6x x

65% 35%

No Copy
Margin

3.7

Graphic Standards

Kensington Colors

Kensington Arcs

Square Format

Vertical Format

Horizontal Format

Arc Colors

Applying Photography

Unacceptable Uses

Graphic Elements

Typography

Photography
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The Kensington arc system must only be used 

when it is allowed to bleed off the sides of the 

application. Only three colors are to be used 

– Kensington Blue, Kensington Cyan and Kens-

ington Lime.  Kensington Blue must always 

appear as the dominant color.  Use of Kensing-

ton Lime is not required – and when used, must 

appear as a secondary accent.

For optimum legibility of the Kensington logo, 

it is preferred that the upper left area of the arc 

appear in white (figure 1) with the logo print-

ing Kensington Blue. In applications on white 

backgrounds – such as brochures and postcards 

where the sides are allowed to bleed, the left 

corner may appear in Kensington Blue (figure 2) 

with the logo reversed to white.

Kensington Arc Colors

1. Standard 

Color System

2. Alternate

Color System

3.8

Graphic Standards

Kensington Colors

Kensington Arcs

Square Format

Vertical Format

Horizontal Format

Arc Colors

Applying Photography

Unacceptable Uses

Graphic Elements

Typography

Photography
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On packaging where the actual product is dis-

played, duotone images appear within the lime 

and cyan arc areas on the right side of the pack-

age. Use only the duotone images downloaded 

from the Duotones page of this manual.

On packaging where the actual product is not 

visible, full-color photography appears in the 

right arc area. Background imagery should be 

contained within the right arc area while the 

featured product is allowed to extend beyond 

the arc into the main blue panel. Take care to 

maintain consistency in both the camera angle 

and the angle of the product.

Applying Photography

Four Color Product Photography

> Go to Product Photography Page

Duotone Imagery

> Go to Duotones Page

3.9

Graphic Standards

Kensington Colors

Kensington Arcs

Square Format

Vertical Format

Horizontal Format

Arc Colors

Applying Photography

Unacceptable Uses

Graphic Elements

Typography

Photography



Intro   Trademark   Graphic Standards   Packaging   Collateral

The Kensington Arcs must be used according 

to the proportions demonstrated on the previ-

ous pages of this section. It is imperitive that 

the arcs be used only when they are allowed to 

bleed off the edges of the application. Kensing-

ton Blue, Kensington Cyan and Kensington Lime 

- in order of importance - are the only colors to 

be used with the Kensington arcs.

Unacceptable Uses

Do Not use arcs 
in unauthorized 
proportions.

Do Not use colors 
other than those 
authorized on the 
Arc Colors Page.

Do Not use the arcs 
when they cannot 
bleed off the edges 
of the application.

Do Not use the arcs 
when they cannot 
bleed off the edges 
of the application.

3.10

Graphic Standards

Kensington Colors

Kensington Arcs

Square Format

Vertical Format

Horizontal Format

Arc Colors

Applying Photography

Unacceptable Uses

Graphic Elements

Typography

Photography
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Graphic elements are necessary tools in 

helping to organize information. Above are a 

few devices that may be used when needed. 

Elements such as these should be used as 

functional devices to furthur communicate an 

idea, or to separate up information. They should 

never be used decoratively. 

Graphic Elements

Callouts
The callout line can be used to draw 
attention to a specific area of a photograph. 
Rules are generally 1 point in thickness. Do 
not use callout lines on the front panel 
of packaging.

Rounded Corner Box
The rounded corner box can be used to 
contain photography or other elements. The 
corner radius is .15 inches and the rule is 
typically 2 points in thickness. Choose a color 
from the Kensington Colors page.

Circle
The circle should only be used to contain 
photography.  The rule is typically 2points and 
the color can be chosen from the Kensington 
Colors page.

Rules
Rules are a useful tool in dividing information. 
They can be vertical or horizontal. Rules are 
generally 1 to 2 points in thickness. Use a 
complimentary or contrasting color from the 
Kensington Colors page. 

3.11

Graphic Standards

Kensington Colors

Kensington Arcs

Graphic Elements

Typography

Photography
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Consistent use of typography is key in 

establishing a recognizable look for Kensington. 

We have selected two typefaces, The Sans 

Kensington, shown above, and Sabon (see page 

3.13), for use in all Kensington communication 

materials. To request these fonts, contact 

systems_supportsKTG@kensington.com.

Use The Sans Kensington for titles, headlines, subheads 

and in applications where emphasis is required.

Primary Font

The Sans Kensington

The Sans Kensington Bold

The Sans Kensington Semi Light The Sans Kensington Semi Bold

The Sans Kensington LightThe Sans Kensington Extra Light

3.12

Graphic Standards

Kensington Colors

Kensington Arcs

Graphic Elements

Typography

Serif Font

Sample Type Layout

Photography

mailto:systems_supportsKTG@kensington.com
mailto:systems_supportsKTG@kensington.com
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Sabon is Kensington’s only authorized serif font. 

To request this font, contact:

systems_supportsKTG@kensington.com.

Use Sabon for large blocks of running text such as 

typewritten correspondence and literature.

Serif Font

Sabon

Sabon Bold Italic

Sabon ItalicSabon Bold

3.13

Graphic Standards

Kensington Colors

Kensington Arcs

Graphic Elements

Typography

Serif Font

Sample Type Layout

Photography

mailto:systems_supportsKTG@kensington.com
mailto:systems_supportsKTG@kensington.com
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The key typographic elements, as well as their 

size and position on the page, maintain a clear 

and consistent heirarchy of information on all 

Kensington applications. This heirarchy organizes 

information in order to enhance the readers’ 

understanding and knowlege of our company 

and our products.

Correct Font Usage

Margins
The preferred margin size is twice the “x” height 
of the Kensington logo.

Header
The Sans Kensington Semi Bold, in 100% Black 
or Kensington Dark Grey, left justified with the 
Kensington logo. The header should be the first 
read and is generally twice the “x” height of the 
Kensington logo.

Subhead
The Sans Kensington Semi Light, in 100% Black, 
aligned flush left with the Kensington logo and left 
justified. The size should approximate half the “x” 
height of the Kensington logo.

Body Copy
The Sans Kensington Semi Light, aligned flush left 
with the Kensington logo and left justified. The 
size should approximate .25 the “x” height of the 
Kensington logo.

Captions
The Sans Kensington Bold in Black or Kensington Blue. 
For sub captions use The Sans Kensington Semi Light 
in Black or Kensington Blue. Both are left justified. 
The size should approximate .25 the “x” height of the 
Kensington logo, the sub caption is typically smaller 
than the caption.

Key Words and Important Information
To emphasize a word or phrase use The Sans 
Kensington Bold.

3.14

Graphic Standards

Kensington Colors

Kensington Arcs

Graphic Elements

Typography

Serif Font

Sample Type Layout

Photography
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Style of photography, whether applied to data-

sheets, packaging or the internet, has a direct 

effect on the consumers’ perceived quality of 

our products. In many applications, such as 

advertising and promotions, the photograph 

of our product is the product. For this reason 

it is important to pay particular attention 

to composition, camera angle, lighting, 

background and cropping. Select a photo-

grapher that specializes in product photography 

as opposed to landscapes and portraits. Review 

this manual with your photographer to assure 

consistency in style across all Kensington 

applications. 

Styling

3.15

Graphic Standards

Kensington Colors

Kensington Arcs

Graphic Elements

Typography

Photography

Product Photography

Product Silhouette

Product-in-Use

Duotones
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The function of product photography is to 

generate interest in our products and invite 

the customer to try them. A consistent style 

of product photography differentiates the 

Kensington line of products from that of our 

competition. It is important that all of our 

products be represented through dramatic 

photography that incorporates interesting 

product angles, relevent props, dynamic lighting 

and rich backgrounds. 

Product Photography

Lighting
Lighting should emphasize the dimensional form 
of the product through bright highlights and rich 
shadows. Highlights should focus on product feaures. 
Deep shadows should not obscure important details. 

Cropping
Cropping should be tight enough do de-emphasize 
less important parts of the product, or elements 
that are not included; such as monitors or laptop 
computers.

Propping
Props should be used only when relevent to 
communicating the functionality of the product. 
Do not crowd the product by overpropping.  Select 
props in Kensington Colors or that are complementary 
to the product.

Angle
Angle will most often be overhead, with emphasis 
on the most important features of the product.

Background
Background adds context to the product. The 
background environment must be simple so that 
it does not compete with the product, remaining 
slightly out of focus.

Uses might include: packaging, corporate 

presentations, brochures and catalogs
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This style of photography utilizes no 

background, creating visual interest by allowing 

the unique shape of each product to stand out. 

Silhoettes work best in applications with white 

backgrounds such as datasheets, back panels of 

packaging and digital media where clean and 

efficient communication is required. Silhouettes 

are particularily suited to applications that 

involve a dense amount of information, 

where a photographic background might 

prove distracting. 

Uses may include: catalogs, product brochures, 

datasheets, technical briefs or diagrams, 

specification guides, and digital applications.

Silhouette

Focus

The entire product should be kept in focus. On larger 

products, focus on the most interesting or unique 

feature or benefit.

Drop Shadow  

A light grey drop shadow placed underneath the 

product adds depth to the image and avoids a 

“pasted on” appearance. The shadow is a 15-30% 

screen of black.
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The purpose of in-use photography is to 

provide specific details about a unique feature 

or benefit of a product. For this reason, product- 

in-use photography is usually cropped close in 

to the product to highlight a particular detail. 

The functional requirements of this style of 

photography may dictate that the lighting be 

brighter and the camera angle less dramatic. 

The product is usually positioned to correlate 

with  a specific caption or call-out information. 

Uses might include: packaging, brochures, and 

catalogs.

In-Use Photography

Focus

The whole product should be in focus with an 

emphasis on the most important benefits / features.

Cropping

Crop in on the area in use that is being demonstrated. 

Photo is typically contained in a box with round 

corners and a green outline that borders the image.

Propping

Use props only when it helps to communicate the 

use of the product.
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The community image is a decorative duotone 

background element that adds textural interest 

to Kensington applications. It may be used in 

conjuction with the Kensington arc system, 

on the right side only. The community image 

may appear in either a Cyan/Blue duotone 

Lime monotone as shown. The community 

image is most often used when the actual 

product is present and/or product photography 

is not required – such as on input packaging 

for example. Approved community image 

artwork has been created for use in Kensington 

applications and is available via download 

or by request from the Kensington marcom 

department. 
Uses may include: promotional brochures, direct 

mail, calalogues, signage, environments, and 

packaging.

Duotone Photography
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Blue Duotone

> front small

> front large

Lime 

Community 

Image

Blue 

Community 

Image

Back Panel

Front Panel

Lime Duotone

> front

> back

Blue Duotone

> front

Lime Duotone

> front 

> back > back extra wide

Download images from list below:

IN
P

U
T

M
O

B
IL

IT
Y

http://www.styleguide.kensington.com/images/input_blue_smallfront.dcs
http://www.styleguide.kensington.com/images/input_blue_largefront.dcs
http://www.styleguide.kensington.com/images/mobility_lime_front.eps
http://www.styleguide.kensington.com/images/mobility_lime_back.eps
http://www.styleguide.kensington.com/images/mobility_blue_front.dcs
http://www.styleguide.kensington.com/images/input_lime_front.eps
http://www.styleguide.kensington.com/images/input_lime_back.eps
http://www.styleguide.kensington.com/images/input_lime_wideback.eps
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Steps to Designing a New Package:

1. Secure Dieline
Work with your structural engineer to develop 
the correct structure and dieline for your pack-
age. If you are working on an existing structure, 
the dieline can often be obtained from the 
printer or color separator.

2. Secure Copy and UPC Code
Decide on the product name and product de-
scriptor, then call out key benefits and features. 
Secure the product number, UPC code number, 
back panel copy and required legal information.

3. The Kensington Promise 
and Third Party Endorsements
See the Warranty page (4.19) for the various 
Kensington Promises/Warranties and choose 
the appropriate artwork. Use of third party 
endorsements may require legal permission 
and may take time to acquire.  

4. Select a Proportion
Is your package oriented vertically, horizontally, 
or is it a square? See Packaging Proportions in 
this section to select a shape that resembles 
your package. This will be the starting point for 
creating the Kensington Arc layout that serves 
as the foundation of the Kensington packaging 
architecture.

5. Layout all Panels
Follow the Panel Layout Guidelines in this 
section for the structure you are designing (clam-
shell, hybrid box, six-sided box etc.) Place-holder 
copy, sketches or available photography may be 
used during this stage.

6. Photography
Photography required (product hero vs. product-
in-use) is determined by the type of package 
structure. Hybrid boxes, for example, display the 
actual product and require no product photography.  
> Go to Photography Section

7. Contact Printer
Contact the printer to discuss the printing pro-
cess, materials, costs and restrictions.  Get on the 
printing calendar early, as it can take up to two 
months to print your package.

4.2
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The Kensington packaging system is designed 

to capture the consumers’ attention in the retail 

environment while clearly communicating the 

product type and its key features. The primary 

display panel elements iIllustrated above have 

been organized into a structured hierachy that 

communicates  this information efficiently and 

effectively. 

Glossary of Elements

Logo Placement
Upper left corner. 
Prints Kensington Blue. 

Benefits
2-3 short, key statements 
with important words 
and/or features called 
out in bold.

Violators
Symbols, third party 
endorsements, and 
secondary logos. 

Sub Brand
A trademarked name for 
a line of products.

Product Name
This is the largest copy 
element on the front 
panel and should be 
placed in the bottom 
left corner.

Lime Green Trapezoid
Imagery is an extension 
of the scene below.

The Kensington Promise 
and Warranty
See the Warranty page in 
this section for guidelines.

Duotone or Product 
Photography
Kensington Cyan and 
Blue duotone. Bound by 
vertical arc and Kensington 
Lime trapezoid.

Kensington Arcs
The Kensington Blue, 
Cyan, and Lime shapes 
are the foundation 
for the graphic layout 
of each package. See 
Proportional Variations 
to layout the appropriate 
arcs.

The Primary Display Panel (PDP)
Refers to the entire front panel and 
is the surface facing the viewer from 
the store shelf. 

Product Number
Each product has 
a number for internal 
identification.

Product Descriptor
A one line statement 
that describes the 
product.
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This page gives a general overview of 

the flexibility of the packaging system to 

accomodate for various types of packaging. 

Above you see examples of the proportional 

variations at work.

Proportional Variations

> Go to Square Format Page > Go to Vertical Format Page

> Go to Horizontal Format Page
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x = height of lowercase characters in the Kensington logo

The Kensington logo must be staged at 

the top left corner of the package. It prints 

Kensington Blue on a white background. 

Maintain minimum clear space requirements 

(see Clear Space, pg. 2.6) allowing no other 

graphic element to crowd the logo.

Logo Placement

Square and Vertical Formats

Horizontal Formats
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Front Panel

x = height of lowercase characters in the Kensington logo

Benefit Statements
The Sans Kensington Light, with key words 
highlighted in The Sans Kensington Bold. Always place 
the benefit statements closer to the arc than to the 
product info. Allow a minimum of 1.25x between the 
lowest point of the top arc and the start of the first 
benefit statment. Limit Benefits to 2 or 3 statements 
with no periods. Rag copy so the lines appear as equal 
in length as possible. Prints White.

Sub Brand: The Sans Kensington Light, horizontally 
scaled 90%. Cap Height= 1x. Prints Kensington Lime.

Product Name: The Sans Kensington Semi Bold, 
horizontally scaled 90%. Cap Height= 2.5x. Manually 
kern all product names when needed. Prints White.

Product Descriptor: The Sans Kensington Light.  
Size= .5x. Aligns 1x from bottom and left of package 
(flush with edge of live copy area frame). Prints White.

Product Number: Univers 57 Condensed. Height= .4x, 
not to exceed 3.2mm. Baseline aligns with product 
descriptor, right justified. Prints White.

Live Copy Area Frame: The Kesington logo aligns in 
the top left corner of the Live Copy Area Frame, while 
the product information aligns with the bottom left 
corner of the Frame. No type is placed outside of the 
frame.
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On back panels, the white and blue arc

colors are inverted and the Kensington logo 

reverses out to white.

Back Panel

x = height of lowercase characters in the Kensington logo
Sub Brand: The Sans Kensington 
Light, horizontaly scaled 90%. 
Cap Height= 1x. 
Prints Kensington Lime.

Product Name: The Sans 
Kensington Semi Bold, horizon-
taly scaled 90%. Cap Height= 1.5x. 
Manually kern all product names 
if needed. Prints Kensington Blue.

Product Descriptor: The Sans 
Kensington Light. Cap Height= .5x. 
Prints Kensington Blue.

Main Headline: The Sans 
Kensington Bold. Height= .5x. 
Prints Kensington Blue.

Main Body Copy: The Sans 
Kensington Light. Height=.4x. 
Prints Kensington Blue.

Sub Head: The Sans Kensington 
Bold. Cap Height= .5x. 
Prints Kensington Blue.

Sub Copy: The Sans Kensington 
Light. Cap Height= .25x. 
Prints Kensington Blue.

Photography:

> Silhouette Photography

> Product-in-Use Photography

Grid System:
Square back panels use a 3-column 
grid (see above). Horizontal structures 
use a 4-column grid (see right).
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x = height of lowercase characters in the Kensington logo
Sub Brand: The Sans Kensington Light, 
horizontally scaled 90%. Height= 1.5x.  
Prints Kensington Lime.

Product Name: The Sans Kensington 
Semi Bold, horizontally scaled 90%. 
Cap Height= 2.5x. Manually kern all 
product names when needed. Prints 
White.

Product Descriptor: 
The Sans Kensington Light. 
Cap Height= .75x. Prints White.

Product Number: Univers 57 Con-
densed. Right justified and aligned 
1.3x from bottom and right of pack-
age. Height= .4x. Prints White.

Product Name: The Sans Kensington 
Semi Bold, horizontally scaled 90%. 
Cap Height= 2x. Manually kern all 
product names when needed.
Prints White. 

Product Descriptor: The Sans 
Kensington Light. Cap Height= .5x,
Prints White.

Product Number: Univers 57 
Condensed. Height=.4x. Baseline 
aligns with Product Descriptor, right 
justified, 1x from right of package. 
Prints White.

Standard
The trademark, Kensington Lime rule, sub brand, product name, 
and product descriptor should be centered vertically on panel. 
The trademark is aligned parallel to the shelf.

Left Panel

Alternate
The trademark, product name, and product descriptor should be 
centered vertically on panel. Also, the product name and product 
descriptor should be centered horizontally within the right half 
on the panel.
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x = height of lowercase characters in the Kensington logo

Sub Brand: The Sans Kensington Light, 
horizontaly scaled 90%. Cap Height= 
1.5x. Prints White.

Product Name: The Sans Kensington 
Semi Bold, horizontaly scaled 90%.  
Cap Height= 2.5x. Manually kern all 
product names when needed. Prints 
White.

Product Descriptor: The Sans 
Kensington Light. Cap Height= .75x. 
Prints White.

Product Number: Univers 57 
Condensed. Height= .4x. Aligns 1.3x 
from bottom and right of package. 
Prints White.

Product Name: The Sans Kensington  
Semi Bold, horizontaly scaled 90%. Cap 
Height= 2x. Manually kern all product 
names when needed. Prints White. 

Product Descriptor: The Sans 
Kensington Light. Cap Height= .5x. 
Prints White.

Product Number: Univers 57 
Condensed. Height= .4x. Baseline 
aligns with product descriptor, right 
justified, aligned 1x from right of 
package. Prints White.

Standard
The trademark, white rule, sub brand, product name, product 
descriptor, and logos should be centered vertically on panel. 
Background prints Kensington Cyan.

Right Panel

Alternate
The trademark, white rule, product name, and 
product descriptor should be centered vertically on 
panel. Background prints Kensington Cyan.
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x = height of lowercase characters in the Kensington logo Sub Brand: The Sans Kensington 
Light, horizontaly scaled 90%. Cap 
Height= 2x. Prints Kensington Lime.

Product Name: The Sans Kensington 
Semi Bold, horizontaly scaled 90%. Cap 
Height= 3x. Manually kern all product 
names when needed. Prints White. 

Product Descriptor: The Sans Kensing-
ton Light. Size= 1x. Prints White.

Product Number: Univers57 
Condensed.  Height= .4x. Aligns 1.6x 
from bottom and rightof package. 
Prints White

Photography: 

> Product Photography

Product Name: The Sans Kensington 
Semi Bold, horizontaly scaled 90%. 
Cap Height= 2x. Prints White. Manually 
kern all product names when needed.

Product Descriptor: The Sans 
Kensington Light. Cap Height= .5x. 
Prints White.

Product Number: Univers 57 
Condensed.  Height= .4x. Baseline 
aligns with product descriptor. 
Product number is aligned 1x from 
right of package. Prints White. 

Standard
Top panel uses photo in Kensington Lime circle. The sub brand, 
product name, and product descriptor fall under the trademark.

Top & Bottom Panels

Alternate
The trademark, product name, and product descriptor should be 
centered vertically on panel. Also, the product name and product 
descriptor should be centered horizontally within the right half 
on the panel.
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Six-Sided Box Panels

Clipped Product 

Photography
Part of the product will 
jut out of 4-color space. 
The product is clipped 
and a drop shadow has 
been added.

> Product Photography Product-in-Use Photography
Front panel uses product-
in-use photos in addition to 
main product photography.

> Product-in-Use Photography

UPC Code
The UPC Code is 
placed on right panel.

> Right Panel
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Duotone Imagery
Copy about duotone 
imagery on front panel.

> Duotone Imagery

Clamshell Insert
Duotone image  and 
warranty are printed on 
the clamshell insert

UPC Code
The UPC code is located 
on the bottom panel for 
Hybrid packaging. It is 
centered vertically and 
right justified.

Diecut/No Diecut
On some back panels, 
optical mice for example, 
a diecut is used to reveal 
the product. Information 
on the back panel will 
shift accordingly, follow-
ing the grid guidelines.

Hybrid Panels

Product Photography
This panel acts as the 
secondary display panel. 
If stacked, this panel 
would become the 
display panel, therefore, 
it needs to contain a 
photo and pertinent 
product information.

> Product Photography
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Clamshell

40 mm Well
Clamshells have a 40 mm well on the 
back panel. The UPC code must not 
be within the well or it will not scan. 
In packages with heavy copy, the UPC 
code may come out of the info panel 
to avoid the well (see below).

Product-in-Use

Photography
Front panel uses prod-
uct-in-use photography.

> Product-in-Use 

Photography

Duotone Imagery
Front panel uses duotone imagery.

> Duotone Imagery
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Hang Tag

4-Color Photography
Front panel uses 4-color photo-
graphy similar to a six-sided 
box. The product juts out of 
4-color space and becomes 
a clipped photo with a drop 
shadow.

> Go to Product Photography

Diagram Illustration
Back panel uses diagram 
illustrations to reinforce 
product benefits.

Product Illustrations
Front panel uses line art 
illustrations to reinforce 
product benefits.
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B2B Packaging is not typically seen by the end 

user and therefore, does not require the normal 

in store package design. 

There are no images or die cuts and the entire 

package is printed in one color, Kensington Blue
> Download B2B Guidelines

Business to Business

4.15
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2000 Alameda de las Pulgas
Second Floor
San Mateo, CA 94403, USA

Kensington Technology Group
ACCO Brands, Inc.

www.kensington.com
www.microsaver.com

64068

Made in USA • Fabriqué àux USA • Hergestellt in den USA • Vervaardigd in de USA • Fabbricato negli USA • Fabricado en EE.UU.

Kensington, MicroSaver, and the K & Lock logo are registered US trademarks of ACCO World Corporation, with issued or 
pending registration in many other international jurisdictions. KEVLAR is a trademark of E. I. du Pont de Nemours and 
Company. All other registered and unregistered trademarks are the property of their respective owners. Patents: 5327752, 
7381685, 5502989. Other US and International patents pending.
© 2003 Kensington Technology Group, a division of ACCO Brands, Inc. 02/03. All rights reserved.

Kensington, MicroSaver et le logo K & Lock sont des marques de ACCO World Corporation déposées aux États-Unis et 
susceptibles d’être déposées, ou en instance de dépôt, dans d’autres juridictions. Kevlar est une marque commerciale de E.I. 
du Pont de Nemours and Company. Toutes les autres marques déposées ou non sont la propriété de leurs détenteurs 
respectifs. Brevets : 5327752, 7381685, 5502989. Autres brevets en instance de dépôt aux États-Unis et dans d’autres pays.
© 2003 Kensington Technology Group, une division de ACCO Brands, Inc. 02/03. Tous droits réservés.

®

This product comes with a lifetime 
warranty & free technical support.  
www.kensington.com•800-235-6708

MicroSaver®

Computer Security Cable • Câble d’ordinateur antivol • Sicherungskabel • 
Beveiligingskabel •Cavo di sicurezza per computer •Cable de seguridad

The most secure Kensington computer 
equiptment lock ever!

Le verrou d’ordinateur Kensington le plus sûr 
qui soit !

Das sicherste Kensington-Computerschloss 
aller Zeiten!

Het veiligste Kensington-computerslot ooit!

Il dispositivo di blocco Kensington che garantisce
la massima sicurezza!

El candado para computadora de Kensington
más seguro

MicroSaver®

Computer Security Cable • Câble d’ordinateur antivol • Sicherungskabel • 
Beveiligingskabel •Cavo di sicurezza per computer •Cable de seguridad

64068
®

64068
®

64068
®

64068
®

Model No. 64068E
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MicroSaver
®

Secure your computer equipment with patented technology.
Kensington MicroSaver products provide maximum strength locking into the Kensington security 
slot. With a steel composite cable containing Kevlar® brand fiber and the patented T-bar locking 
mechanism, your computer equipment will be more secure than ever before. The lock head is smaller 
to secure slim notebooks without blocking adjacent ports or lifting the laptop off the desk. Simple, 
effective security from the leader in notebook security—Kensington.

•Ultra-secure, patented T-bar theft protection

•Steel composite cable with Kevlar brand fiber

•Fits into built-in Kensington security slot found in computers, flat screen monitors, projectors, and more.

Protégez vos ordinateurs avec une technologie brevetée.
Les produits MicroSaver de Kensington sont conçus pour fournir un verrouillage optimal sur les 
encoches de sécurité Kensington. Grâce à son câble en acier composite avec fibre Kevlar® et au 
mécanisme de verrouillage en T breveté, votre équipement informatique est plus en sécurité que 
jamais. La tête du verrou est plus petite afin de garantir la sécurité des ordinateurs portables de 
petite taille sans obstruer les ports adjacents ni surélever l’appareil. Une sécurité simple et efficace 
par Kensington, le leader en matière de sécurité sur les ordinateurs portables.

•Protection contre le vol par barre brevetée en forme de T ultra sûre.

•Câble en acier composite avec fibre Kevlar.

•Adaptable aux encoches de sécurité Kensington intégrées des ordinateurs, des moniteurs à écran plat, 
des projecteurs, etc.

Sichern Sie Ihre Computer mit patentierter Technologie.
Kensington MicroSaver-Produkte wurden für beste Sicherung über den Kensington-
Sicherheitsschlitz entwickelt. Dank dem Verbundstahlkabel mit KEVLAR®-Markenfasern und 
dem patentierten T-Kupplungsmechanismus ist Ihr Computersystem sicherer als je zuvor. Der 
Schlossaufsatz ist kleiner, damit schmale Notebooks gesichert werden können, ohne dass 
benachbarte Anschlüsse blockiert werden oder der Laptop vom Schreibtisch angehoben wird. 
Einfache und wirksame Sicherheit vom Branchenführer auf dem Gebiet der Notebook-Sicherheit 
– Kensington

•Extrem sicherer, patentierter Diebstahlschutz durch den T-Kupplungsmechanismus

•Verbundstahlkabel mit Kevlar-Fasern

•Kompatibel mit dem Kensington-Sicherheitsschlitz, der in vielen Computern, Flachbildschirmen, 
Projektoren usw. integriert ist.

Beveilig uw computers met gepatenteerde technologie.
De producten van Kensington MicroSaver zijn zo ontworpen dat ze optimaal op het Kensington-
veiligheidsslot kunnen worden aangesloten. Met een stalen, samengestelde kabel met KEVLAR®-
vezel en het gepatenteerde T-balkmechanisme is uw computerapparatuur veiliger dan ooit. De 
slotkop is kleiner, zodat kleine notebooks beveiligd kunnen worden zonder dat poorten in de buurt 
geblokkeerd worden of de laptop opgetild moet worden. Eenvoudige, effectieve beveiliging van de 
leider op het gebied van notebook-beveiliging - Kensington

•Zeer veilige, gepatenteerde T-balk-diefstalbeveiliging 

•Stalen samengestelde kabel met Kevlar-vezel

•Past in het ingebouwde Kensington-beveiligingsslot waarmee computers, flatscreen-monitors, 
projectors, etc. uitgerust zijn.

Per proteggere i vostri computer con una tecnologia 
brevettata.
I prodotti Kensington MicroSaver sono stati progettati per offrire la massima sicurezza quando usati 
unitamente allo slot di sicurezza Kensington. Con un cavo in acciaio composito contenente fibra 
KEVLAR® e il meccanismo di blocco brevettato dotato di T-bar, la vostra apparecchiatura informatica è 
più protetta che mai. Le dimensioni ridotte della testa del meccanismo di blocco consentono di 
proteggere computer portatili di spessore minimo evitando di bloccare le porte adiacenti o il 
sollevamento del portatile dalla scrivania. Sicurezza semplice ed efficace fornita dall’azienda leader 
nella protezione dei computer portatili: Kensington.

•Protezione dai furti ultrasicura grazie alla tecnologia brevettata dotata di T-bar.

•Cavo in acciaio composito con fibra Kevlar

•Si adatta allo slot di sicurezza Kensington incorporato nella maggior parte dei computer, monitor a 
schermo piatto, proiettori e altre apparecchiature informatiche

Proteja sus computadoras con tecnología patentada.
Los productos Kensington MicroSaver están diseñados para proporcionar una máxima fijación a la 
ranura de seguridad de Kensington. Gracias al cable de acero compuesto, que incluye fibra de la 
marca KEVLAR® y el mecanismo de seguridad patentado en forma de T, su equipo informático estará 
más seguro que nunca. El candado es de un tamaño más reducido para facilitar su fijación a 
portátiles extra planas sin bloquear puertos adyacentes ni levantar la portátil del escritorio. 
Seguridad sencilla y eficaz proporcionada por el líder en seguridad para portátiles, Kensington

•Protección antirrobo ultra segura, con mecanismo en forma de T patentado

•Cable de acero compuesto con fibra Kevlar

•Se adapta a la ranura de seguridad de Kensington, incorporada en las computadoras, monitores de 
pantalla plana y proyectores, entre otros.

Computer Security Cable • Câble d’ordinateur antivol • Sicherungskabel • 
Beveiligingskabel • Cavo di sicurezza per computer •Cable de seguridad

This product comes with a lifetime warranty. www.kensington.com • www.microsaver.com
Ce produit est garanti à vie. www.kensington.com• www.microsaver.com
Für dieses Produkt wird eine lebenslange Garantie gewährt. www.kensington.com •www.microsaver.com
Voor dit product geldt een levenslange garantie. www.kensington.com• www.microsaver.com
Questo prodotto è coperto da garanzia per tutta la durata del prodotto.  www.kensington.com • www.microsaver.com
Este producto incluye una garantía de por vida. www.kensington.com • www.microsaver.com
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MicroSaver®

Computer Security Cable • Câble d’ordinateur antivol • Sicherungskabel • 
Beveiligingskabel •Cavo di sicurezza per computer •Cable de seguridad
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Hybrid
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B2B

International 

Master Carton

Info Panel

Warranty

Secondary Logos

6 Languages
List in the order 
of: English, French, 
German, Dutch, 
Italian, Spanish. 

Benefit Statements
The Sans Kensington 
Light. No words are 
bolded.

Product Descriptors
The Sans Kensington 
Light. Bullets are used 
to separate the various 
languages.

Legal Copy 
Only English and 
French are required.

Back Panel
Use a 2 collumn grid.

International

2000 Alameda de las Pulgas
Second Floor
San Mateo, CA 94403, USA

Kensington Technology Group
ACCO Brands, Inc.

www.kensington.com
www.microsaver.com

64068

Made in USA • Fabriqué àux USA  • Fabricado en EE.UU.

Kensington, MicroSaver, and the K & Lock logo are registered US trademarks of ACCO World Corporation, with issued or 
pending registration in many other international jurisdictions. KEVLAR is a trademark of E. I. du Pont de Nemours and 
Company. All other registered and unregistered trademarks are the property of their respective owners. Patents: 5327752, 
7381685, 5502989. Other US and International patents pending.
© 2003 Kensington Technology Group, a division of ACCO Brands, Inc. 02/03. All rights reserved.

Kensington, MicroSaver et le logo K & Lock sont des marques de ACCO World Corporation déposées aux États-Unis et 
susceptibles d’être déposées, ou en instance de dépôt, dans d’autres juridictions. Kevlar est une marque commerciale de E.I. 
du Pont de Nemours and Company. Toutes les autres marques déposées ou non sont la propriété de leurs détenteurs 
respectifs. Brevets : 5327752, 7381685, 5502989. Autres brevets en instance de dépôt aux États-Unis et dans d’autres pays.
© 2003 Kensington Technology Group, une division de ACCO Brands, Inc. 02/03. Tous droits réservés.

®

This product comes with a lifetime 
warranty & free technical support.  
www.kensington.com•800-235-6708

MicroSaver®

Computer Security Cable • Câble d’ordinateur antivol •Cable de seguridad

The most secure Kensington computer 
equiptment lock ever!

Le verrou d’ordinateur Kensington le plus sûr 
qui soit !

El candado para computadora de Kensington
más seguro

MicroSaver®

Computer Security Cable • Câble d’ordinateur antivol •Cable de seguridad

64068
®

64068
®

64068
®

64068
®

Model No. 64068E

90
6-

06
13

-0
0

MicroSaver
®

Secure your computer equipment with patented technology.
Kensington MicroSaver products provide maximum strength locking into the Kensington security 
slot. With a steel composite cable containing Kevlar® brand fiber and the patented T-bar locking 
mechanism, your computer equipment will be more secure than ever before. The lock head is smaller 
to secure slim notebooks without blocking adjacent ports or lifting the laptop off the desk. Simple, 
effective security from the leader in notebook security—Kensington.

•Ultra-secure, patented T-bar theft protection

•Steel composite cable with Kevlar brand fiber

•Fits into built-in Kensington security slot found in computers, flat screen monitors, projectors, and more.

Protégez vos ordinateurs avec une technologie brevetée.
Les produits MicroSaver de Kensington sont conçus pour fournir un verrouillage optimal sur les 
encoches de sécurité Kensington. Grâce à son câble en acier composite avec fibre Kevlar® et au 
mécanisme de verrouillage en T breveté, votre équipement informatique est plus en sécurité que 
jamais. La tête du verrou est plus petite afin de garantir la sécurité des ordinateurs portables de 
petite taille sans obstruer les ports adjacents ni surélever l’appareil. Une sécurité simple et efficace 
par Kensington, le leader en matière de sécurité sur les ordinateurs portables.

•Protection contre le vol par barre brevetée en forme de T ultra sûre.

•Câble en acier composite avec fibre Kevlar.

•Adaptable aux encoches de sécurité Kensington intégrées des ordinateurs, des moniteurs à écran plat, 
des projecteurs, etc.

Proteja sus computadoras con tecnología patentada.
Los productos Kensington MicroSaver están diseñados para proporcionar una máxima fijación a la 
ranura de seguridad de Kensington. Gracias al cable de acero compuesto, que incluye fibra de la 
marca KEVLAR® y el mecanismo de seguridad patentado en forma de T, su equipo informático estará 
más seguro que nunca. El candado es de un tamaño más reducido para facilitar su fijación a 
portátiles extra planas sin bloquear puertos adyacentes ni levantar la portátil del escritorio. 
Seguridad sencilla y eficaz proporcionada por el líder en seguridad para portátiles, Kensington

•Protección antirrobo ultra segura, con mecanismo en forma de T patentado

•Cable de acero compuesto con fibra Kevlar

•Se adapta a la ranura de seguridad de Kensington, incorporada en las computadoras, monitores de 
pantalla plana y proyectores, entre otros.

This product comes with a lifetime warranty. www.kensington.com • www.microsaver.com
Ce produit est garanti à vie. www.kensington.com• www.microsaver.com
Este producto incluye una garantía de por vida. www.kensington.com • www.microsaver.com

Computer Security Cable • Câble d’ordinateur antivol •Cable de seguridad
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MicroSaver®

Computer Security Cable • Câble d’ordinateur antivol •Cable de seguridad

3 Languages
List in the order of: 
English, French, and Spanish.

Back Panel
When space allows, a photograph 
may be aligned at the top of the 
second collumn.
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Master Carton
> Download Master Carton Guidelines

> Download Healthy Computing Logo 

4.17

http://www.styleguide.kensington.com/docs/mastercarton_guidelines.pdf
http://www.styleguide.kensington.com/docs/Healthy_Computing.zip
http://www.styleguide.kensington.com/docs/mastercarton_guidelines.pdf
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Windows®  98 or later  
USB Mac®-compatible

2000 Alameda de las Pulgas
Second Floor
San Mateo, CA 94403
Made in China

Kensington Technology Group
ACCO Brands, Inc.

www.kensington.com

Kensington is a registered trademark of 
ACCO World Corporation. Kensington 
Promise is a service mark of ACCO World 
Corporation.  All other registered and 
unregistered trademarks are the property 
of their respective owners. 
© Kensington Technology Group, 
a division of ACCO Brands, Inc. 10/02. 
All rights reserved.

72
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This product comes with a 5-year 
warranty & free technical support.  
www.kensington.com • 800-235-6708

The Kensington Promise
Refer to the Warranty 
Page of this section to 
download the appropri-
ate Kensington Promise.

> Go to Warranty Page

Warranty Copy
The Sans Kensington 
Light and Semi Bold. Left 
and Right justified.
Prints Kensington Blue 

Information Panel

Corporate Section
This section of the panel houses 
the Kensington address, ACCO 
logo, copyright, legal info, and 
website.

Logos / Icons Section
This section houses 
logos, icons, and third 
party endorsements.

Product ID Section
Contains the 
product number, 
CE icon, and/or 
UPC code.

Corporate Copy
The Sans Kensington 
Light and Semi Bold. 
Left justified. Prints 
Kensington Blue.

ACCO Logo

> Download

Logos
Download third 
party logos directly 
from their website.

> apple.com

> microsoft.com

Connectivity Icon
Refer to the 
Secondary Logos 
page.

> Secondary Logos

Connectivity Copy
Univers 57 
Condensed. Left 
justified. Prints 
Kensington Blue

Product 
Number
Univers 57 
Condensed. 
Prints 
Kensington 
Blue.

Kensington and MouseWorks are registered trademarks 
and DiamondEye is a trademark of ACCO World Corporation. 
All other registered and unregistered trademarks are the 
property of their respective owners.  
© 2002 Kensington Technology Group, a division of ACCO 
Brands, Inc. 12/02. All rights reserved. 

Windows®  98 or later USB Mac®-compatible

2000 Alameda de las Pulgas
Second Floor
San Mateo, CA 94403
Made in China
www.kensington.com

Kensington Technology Group
ACCO Brands, Inc.

Including
USB 2.0USB

This product comes with a 1-year 
warranty & free technical support.  
www.kensington.com • 800-235-6708

The Kensington Promise

o n e  y e a r
warranty

Model No. 72118

90
6-

09
92

-0
0

Model No. 72116F

90
6-

09
91

-0
0

2000 Alameda de las Pulgas
Second Floor
San Mateo, CA 94403
Made in China
www.kensington.com

Kensington Technology Group
ACCO Brands, Inc.

Kensington and MouseWorks are registered trademarks 
and DiamondEye is a trademark of ACCO World 
Corporation. All other registered and unregistered 
trademarks are the property of their respective owners.  
© 2002 Kensington Technology Group, a division of 
ACCO Brands, Inc. 10/02. All rights reserved. 

The Kensington Promise

o n e  y e a r
warranty

Windows®  98 or later Including USB 2.0USB Mac®-compatible

USB
T h i s  p r o d u c t  c o m e s  
with a 1-year warranty 
& free technical support.  
w w w. k e n s i n g t o n . c o m
8 0 0 - 2 3 5 - 6 7 0 8

Acceptable Variations:

4.18
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Healthy Computing logo

> Download

http://www.styleguide.kensington.com/docs/acco_logo.zip
http://www.apple.com
http://www.microsoft.com
http://www.styleguide.kensington.com/docs/Healthy_Computing.zip
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Kensington Promise is a service mark of ACCO 

World Corporation. There are three acceptable 

locations for the warranty on the front panel. 

The warranty  will also be repeated in the Info 

Panel on the back panel. 

Warranty

Acceptable Front 

Panel Variations:

Acceptable Back 

Panel Variations:

f i v e  y e ar
warranty

TheKensingtonPromise

f i v e  y e ar
warranty

TheKensingtonPromise

f i v e  y e ar
warranty

TheKensingtonPromise

1 Year Warranty 2 Year Warranty

Lifetime Warranty

4.19

Windows®  98 or later  
USB Mac®-compatible

f i v e  y e a r
warranty

The Kensington Promise

This product comes with a 5-year 
warranty & free technical support.  
www.kensington.com • 800-535-4242

2000 Alameda de las Pulgas
Second Floor
San Mateo, CA 94403
Made in China

Kensington Technology Group
ACCO Brands, Inc.

www.kensington.com

Kensington is a registered trademark of 
ACCO World Corporation. All other 
registered and unregistered trademarks 
are the property of their respective owners. 

© Kensington Technology Group, 
a division of ACCO Brands, Inc. 10/02. 
All rights reserved.

72
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5USB
Back Panels: warranty is 
contained in the Info Panel.

> Go to Info Panel

Packaging

Getting Started

Panel Layout Guidelines

Package Structures

Info Panel

Warranty

Secondary Logos

> Download One Year Warranties

> Download Two Year Warranties

> Download Three Year Warranties

> Download Five Year Warranties

> Download Lifetime Warranties

This product comes with a 5-year 
warranty & free technical support.  
www.kensington.com • 800-235-6708

T h i s  p r o d u c t  c o m e s  
with a 5-year warranty & 
free technical support.  
w w w . k e n s i n g t o n . c o m
8 0 0 - 2 3 5 - 6 7 0 8

3 Year Warranty 5 Year Warranty

http://www.styleguide.kensington.com/docs/1_year_warranty.zip
http://www.styleguide.kensington.com/docs/2_year_warranty.zip
http://www.styleguide.kensington.com/docs/3_year_warranty.zip
http://www.styleguide.kensington.com/docs/5_year_warranty.zip
http://www.styleguide.kensington.com/docs/lifetime_warranty.zip
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Secondary Logos

DiamondEye Logo 

> Download 

®

K & Lock Design 

> Download 

PS2 USB USBPS2

PS2 & USB Icons 

> Download PS2 Icon

> Download USB Icon

> Download PS2/USB Icon 
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http://www.styleguide.kensington.com/docs/diamondeye.zip
http://www.styleguide.kensington.com/docs/k-lock.zip
http://www.styleguide.kensington.com/docs/ps2.zip
http://www.styleguide.kensington.com/docs/usb.zip
http://www.styleguide.kensington.com/docs/usb-ps2.zip
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Collateral

5.2  Getting Started Layout Guidelines
5.3  Arcs / No Arcs

5.4  Layout with Arcs

5.5  Layout without Arcs

5.6  Sample Grids

5.7  Stationery

Click to Download

PowerPoint® Templates

> Landscape Template
> Portrait Template

http://www.styleguide.kensington.com/docs/kensington_hori.ppt
http://www.styleguide.kensington.com/docs/kensington_vert.ppt
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Collateral

Getting Started

Layout Guidelines

Stationery

Steps to Designing Collateral:

1. Identify the Audience
Is this an internal piece or a promotional item?
Is it intended to inform or to sell? Is it a data 
sheet, price list, brochure or newsletter?

2. Check Specifications
Meet with your printer to select papers and ink
colors, and to check costs, printing restrictions 
and scheduling. Review postal restrictions if this 
is a direct mail piece.

3. Secure Copy and Photography
Make certain the photography reinforces
the written text. Content will determine the 
length of your piece, whether it is one, two 
or four pages.
> Go to Photography Section

> Go to Typography Section

4. Obtain Third Party Endorsements,
Legal Copy and Warranty Information
Approval is often required to use the logos 
of other companies.

5. Select a Format
Arcs or no arcs? Arcs are to be used on 
promotional items where the arc elements 
are allowed to bleed off at least three sides
of the piece. Next, select a grid layout that best 
accommodates your copy and photography.
> Go to Arcs / No Arcs Section

> Go to Sample Grids Page

6. Compose the Layout
A simple layout will keep your information 
organized and create a fresh, approachable 
appearance. Avoid unnecessary decoration. 
Align type and artwork with the vertical 
lines of the grid. Keep headlines short, copy 
well-ordered and use lots of white space.
> Go to Layout Guidelines Section

5.2
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The Kensington Arcs are a secondary identity 

element. Use of the Arcs is not required. The 

Arcs lend themselves best to promotional 

applications such as direct mail and sales 

brochures. The Arcs must always bleed off  

the sides of the application. 

Use of the arcs may not be appropriate for 

identity materials such as stationery and 

business cards, or in dense informational items 

such as financial statements, where a more 

austere image is desired.

Arcs / No Arcs

5.3

Collateral

Getting Started

Layout Guidelines

Arcs / No Arcs

Layout with Arcs

Layout without Arcs

Sample Grids

Stationery
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Layout with Arcs Arcs are recommended for advertising, singage 

and direct mail.

The Kensington Logo
should be placed in the top left corner. 
See the Color Formulas page for Kensington 
Process Blue when Pantone® colors are not 
available.

> Go to Trademark Section

The Kensington Arc
helps to separate the image area from the 
copy area. The lime green trapezoid imag-
ery is an extension of the scene below.

> Go to Arcs Section

Environmental 

Photography
Environmental or 
promotional photography 
is bound by the arcs. 
Photography continues 
underneath the green 
portion of the arc, where 
it becomes a duotone.

> Go To Photography Section

Copy
Headline copy should be in The Sans Kensington 
Semi Bold,  in Kensington Dark Grey. Body copy is 
in The Sans Kensington Semi Light, in Kensington 
Light Grey. All copy is aligned with the Kensington 
logo, left justified.

> Go to Typography Section

Product Photography
Images of products where possible are silhouetted 
on a white background with a drop shadow to add 
dimension. 

> Go to Photography Section

5.4

Collateral

Getting Started

Layout Guidelines

Arcs / No Arcs

Layout with Arcs

Layout without Arcs

Sample Grids

Stationery
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Layout without Arcs Arcs are NOT recommended for in-house mailings 

or printed pieces where bleeds are impossible.

Environmental Photography
When not using arcs, environmental photography 
should be contained within a circle or a round 
cornered box or should bleed off the page. 

> Go to Photography Section

Copy

Headline: copy should be in The Sans Kensington 
Semi Bold, in Kensington Dark Grey. 

Body: copy is in The Sans Kensington Semi Light, in 
Kensington Light Grey. All copy is left justified.

> Go to Typography Section

Product Photography
Images of products where possible are silhouetted 
on a white background with a drop shadow to add 
dimension.

> Go to Photography Section

The Kensington Logo
Place in the top left corner when possible. The only 
other acceptable location for the logo is the lower 
right corner. This placement may be desirable for 
advertisements or direct mail pieces. 

> Go to Trademark Section

5.5

Collateral

Getting Started

Layout Guidelines

Arcs / No Arcs

Layout with Arcs

Layout without Arcs

Sample Grids

Stationery
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A two or three column grid will maintain a 

simple, organized layout that is inviting to the 

reader. Use the vertical grid lines to align your 

type, photographs and other artwork. Maintain 

adequate margins and white space so your 

information is easy to read. 

Above are examples of one, two and three 

column grids. These can be sub-divided to 

accommodate more complex layouts. For 

example, a two column grid can be changed to a 

four column grid by dividing the columns in half.

Using a Grid

Margin
The margin refers to the space left around 
the perimeter of a page. Often the top and 
bottom margins are wider than the side 
margins. Margins should be a minimum of 
.25 inches.

Gutter
A gutter is the space between 2 columns 
to prevent the copy from running too close 
together. Gutters should be a minimum of 
.375 inches wide.

Two Column GridOne Column Grid Three Column Grid

5.6

Collateral

Getting Started

Layout Guidelines

Arcs / No Arcs

Layout with Arcs

Layout without Arcs

Sample Grids

Stationery



Intro   Trademark   Graphic Standards   Packaging   Collateral

When typing correspondence, use Sabon 

typeface 9 point with 13 point leading and 

double spaced paragraph breaks.

To order fonts, contact: 
systems_supportsKTG@kensington.com

Stationery

5.7

Collateral

Getting Started

Layout Guidelines

Stationery
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5.8The Kensington Brand Identity System was developed by Curtis+Murray, LLC   www.curtismurray.com

http://www.curtismurray.com
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